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Entrepreneur:1996     Ignorance is Bliss!
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Entrepreneur  - 18 months in



Typical Day in 1996-1998

ÅNo money

ÅLots of work

ÅA lot of passion

ÅVery little direction or strategy



Entrepreneur: 1999-2000

ÅTook on Partners

ÅGrew to 20 people

ÅStarted  Gospelcity.com

ÅNamed  BDC Entrepreneur of the Year 2000



Typical Day in 1999-2000

ÅGrowing business

ÅSpeaking at events

ÅPitching business

ÅBusiness Plans

ÅNew Projects



Entrepreneur: Mid 2000 - 2001



Not so Good Times



Entrepreneur  - Not so Good Times



Typical Day in 2001-2002

ÅNegotiating debt

ÅLegal battles with partners

ÅPitching business



BAM Strategy:  A new Beginning

ÅDifferent Services

ÅIntelligent Growth

ÅMeticulous Financial Planning



Typical Day in 2002-2005

ÅHands on project management

ÅHands on financing

ÅStrategic Planning

ÅControlled Growth



BAM Strategy ï2003-2008

ÅGrew from 10 to 60 people

ÅSigned about 30 major brands to be their interactive agency

ÅLaunched Divine.ca ïThe fastest growing womenôs site in Canada 

with over 500,000 visits per month.


